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PREFACE

Digital marketing is all about the challenge of balancing both the sides of the marketing tightrope
while walking on it real-time. On one side lies any marketer’s owned media (websites, apps,
social media pages) while the other represents the ever-changing demands and perceptions of his
target customer. And this is just the start of the balancing act; one which extends across an
advertiser and a publisher’s needs, between CPM (Cost per mile) and CPC (Cost per click) and
extends to measuring data and managing privacy concerns. The list is endless and so are the
solutions available in the market. It is these complexities and choices that makes digital
marketing unique and renders a distinct flavor to this field of study. This book aims at helping
the students understand the basic concepts of digital marketing. It also provides objective type
questions and subjective questions to check the understanding of the students. To understand
‘digital’ as a concept and establish its importance for marketing, we have provided an extensive
orientation to ‘digital transformation’ to help students/ business owners/entrepreneurs realize
how they can best digitize any traditional business. This title has been written in a manner which
would help readers to deploy digital marketing concepts across each aspect of their industry, and

be realistically ready to market each product digitally.

All the units of the syllabus consist of the objective based questions continued with short
answers based questions and long answers based questions.. Key to answers are provided at the
end of the book. Unit wise questions have been provided for students to self-assess their concepts
and also apply them to brands which they have seen around/grown with in India since the last
decade. Once the reader has mastered the concepts in all preceding chapters, he/she would know

exactly the areas of the knowledge of digital marketing as a subject.
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SYLLABUS
OF
DIGITAL MARKETING
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Institute for Excellence in Higher Education (IEHE), Bhopal

Faculty of commerce

Structure tor UGC Programme: UGC CBCS system for autonomous

college (as per ordinance 14-A)

Under 4 yrs. CBCS Course of B.com (Honours/Research)
[Syllabus Template: SEC(F) / SEC(V)]

PART-A: INTRODUCTION

Program: UG | Class: B.Com. Honours [ Semester: [V Session: wef2021-22

Subject: COMMERCE

¥ Course Code SEC 49T LA)... (To be filled by Exam Cell)
I 2 Course Title DIGITAL MARKETING
|
| I
1 3 Course Type (Core Course /
| Discipline Specific Elective VOCATIONAL
‘_ / Generic Elective)
4, Pre-Requisite (if any) Open for all
i
| 5. Course Learning Outcomes | After completing this course student will be able to:
(CLO) = . :
* Understand digital marketing, importance thereof, meaning
\ of web site and levels of web site. Difference between blog,
portal & website.
¢ Understand the working of SEO (Search engine
Optimization) On page optimization, off page optimization,
‘ and will learn to prepare reports
» Learn about SMO (Social Media Optimization) like
Facebook, Twitter, LinkedIn, Tumblr, Pinterest and other
w social media services optimization
e Understand paid tools like Google AdWords, Display
advertising techniques
* Learn and apply hands on experience on tools useful to SEOQ
for analysis on website traffic, keyword analysis and learn
: Email marketing and Ad Designing
L6 [ Credit Value 4(L)

PART-B: CONTENT OF THE COURSE

Total No. of Lectures +Tutorials (in hours per week): ): L-1 Hrs / P-1 Hrs

| Module

Total No. of Lectures: L-30hrs / P-30hrs

No. of

 Topics
e _ Lectures

1|Page-3

Date of BOS: ..o Signature of the muﬁ (BOS):
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Meaning of Digital Marketing, Differences from Traditional Marketing, Return of
[nvestments on Digital Marketing Vs Traditional Marketing, E Commerce, Tools
used for successful marketing, SWOT analysis of business for digital marketing,
Meaning of Blogs, websites, portal and their differences, Visibility, Visitor

‘ Engagement, Conversion Process, Retention, Performance Evaluation

} I Introduction to Digital Marketing
|
|

\ Keywords: Titles, Metatags

Search erl;:iuC Optimization (SEQ)

| On page optimization techniques, off page optimization techniques. preparing

i reports. creating scarch campaigns, Creating Display Campaigns.

| Keywords: Verbal Communication, Non- Verbal Communication, Intra personal
| and Inter personal communication.

Social Media Optimization (SMO)

Introduction to social media marketing, advanced Facebook marketing, WordPress
Blog creation, Twitter marketing, LinkedIn Marketing, Instagram Marketing, Social
Media Analytical Tools

Keywords: Google, WordPress, FB, LinkedIn, Instagram, Analytics, SMO

Search Engine Marketing

| Meaning and usc of Search Engine Marketing, Tools used — Pay Per Click, Google
AdWords. Display Advertising Techniques, Report Generation

Keywords: PPC. Google AdWords, Reports, SEM,

Vv Website Traffic Analysis, Affiliate Marketing and Ad Designing

| Google Analvtics. Online Reputation Management, E Mail Marketing, Affiliate
Marketing, Understanding AdWords Algorithm, Advertisement Designing.

Keywords: Google Analvties, Ad Design, Social Media, Affiliate

PRACTICAL

* Design SEO to Improve Page Rank of Our College.
e Monitor Traffic of Your Website Using Google Analytics

‘ e Using Search Engine Submission Improves Online Recognition and Visibility of
Websites.

* Designing A Blog.

e Use of Cross Linking

e On/Off Optimizing of the Websites.

| e Desion Back Link and Outbound Link of Website.

e Wed Development. Audio Video Production.

30

2(Page-3 \@V

Daite oF BES: nsassmrusanais Signature of the Chairman (BOS): U
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! e Digital Content Creation, Product And Sales Review Analysis.

PART-C: LEARNING RESOURCES

Textbooks, Reference Books, Other Resources

Suggested Readings:

Textbooks:
i 1. Ahuja Vandana (2016) Digital Marketing. Oxford University Press [SBN: 9780199455447,
! 2. Sainy Romi, Nargundkar Rajendra (2018) Digital Marketing: Cases from India, Notion Press [SBN
! 9781644291931, 1644291932
|

} Suggzestive digital platform web links

| https://www.wordstream.com/link-

1 building#:~:text=Building%20links%20is%200ne%200f, build%20links%20t0%20your%20site.
| hittps://wwaw.targetinternet.com/the-top-32-most-useful-digital-marketing-links/

| htps:/digitalmarketingphilippines.com/8-strategic-steps-to-natural-link-building/

| https://www.the-web-guyvs.com/digital-marketing/

| Suggested equivalent online courses

NPTEL Course: https://nptel.ac.in‘courses/110/105/110105142/

SWAYAM Course: https://onlinecourses.swayam2.ac.in/cecl19_mg23/preview
| https://onlinecourses.swayam?2.ac.in/uge19_hs26/preview

l|Page-3 &w/
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QUESTION BANK-MCQs
UNIT 1

Q1] ---------- is any type of product or services to reach more people to aware of your product or
Service (___ 3T9ch 3cUTG AT HAT o §1X H 37T AT SR hiel o [T fohdT 31T ThX
I 3cUTG AT HATU )

A] SEO T&Es3

B] SEM THS3T

C] Pay Per Click 313TcT=1 gfa o

D] Visibility £IdT

Q2] --------—-=--- consists of preselected visitors arriving at a website who have already
expressed an interest in the site's subject.(Teh daHTSE TR -IITold] 31|di<3qw A &, Siegiel
ggol &1 A15¢ & Ay 7 s saFa Hrgl)

A] Targeted Traffic SIf&Id ITAATT

B] Digital marketing targeting T8TSicer HTehfeaT eradTenior

C] Content Marketing &ec HrhfeaT

D] Email Marketing SHef HThieaT

Q3] what are the four types of KPI? (KPI & TR JehX FIT )
A] Customer Satisfaction, Internal Process Quality, Employee Satisfaction, Financial

Performance Index. FMGHEIIOE, ARPYTSHATIOTET, FHURIEI T, [ adeeTemenie

B] Customer Satisfaction,Internal Process Quality,Employee Salaries,Financial Performance

Index. ATGHAISE, HTARBATHATIOTET, HATRIATA, e dagaesis|

C] Customer NeedInternal Process Quality, Employee Satisfaction,Financial Performance

Index FITgeh T TR, TR TishaT JOTEHT, HATRIEI T, fadave = gaehich

D] Customer Satisfaction,Internal Process Quality,Employee Satisfaction, Financial Performance

ability FTgeh HSE, AR TshaT JOTET, HAURY HTee, Taciiar Feele &Taar

Q4) Who are influencers? FHTGRITT hieT &7
A] They consider themselves expert in certain areas & gq Cal 3O &3l # fadvwa A &

Question Bank of Digital Marketing By Commerce Dept. |.E.H.E. Bhopal 8



B] When they encounter a new product they like they tend to recommend it to friends SI&f @ Teh
AT 3cUTE T ATHAT FA & o I SH TG Fd &, I SIEar Arep! ST FARIRT FA &

C] They are active online, using blogs, social networking sites, e-mail, discussion groups,
online community boards, etc to connect with their peers. & 3791 IIAAT & GBFT & forT s,

HrereT sicafehar arsel, $-Ad, Taiaeg], mmﬁmwwmmm
afera &

D] All the above 3WRIad T8

Q5)What is the Search Engine Optimization process? @IsT Sofel 3feleheled qTehaT FTg?

A] Keyword Research->. Reporting & Goal Setting -> Content planning ->. Page Optimization
-> Social & Link Building-> Follow Up Reporting & Analysis ras Raa

hras Rae> Ruiféar 3R ore feiRors @mel [eisrt> I56 iedhore > ArATiorh R fofeh fafegar
> Raiféar 31 faeavur &1 gree Y

B] Keyword Research -> Reporting & Goal Setting-> Content Building -> Page Optimization ->
Social & Link Building -> Follow Up Reporting & Analysis

shras Rerd> RAiféer 3R orga fAeiRors arel [F#Tors gv6 s> @mamisn 3R fow Hfesrs
RAfEaT 3R [T &7 greleT Y

C] Keyword Research -> Reporting & Goal Setting -> Content Building-> Page designing->
Social & Link Building-> Follow Up Reporting & Analysis

ot gree 3gETeT> Raiféar 3R ey feiRons amel f@#on 9 S iaers amfaes iR fow
fafeger> Rféar 3 fazeryor &1 ureret Y

D] Keyword Research ->. Reporting & Goal Setting -> Content Building -> Page Optimization
-> Social & character Building ->Follow Up Reporting & Analysis

shras Rerd> RAiféar 3R aeafaeior> A fFHon ge6 3ieqshers> et 3R TR Ao
RfEaT 3R [T &7 greleT &t

Q6) What is off-page optimization primarily concerned with? 3iTHh-9T JTfCcHEAIT AT & a
fraa aefa g2
A] Building an overall online reputation. Teh THIT HiAelssT UfcsaT &1 fAATOT

B] Enhancing the time it takes to make long-term processes. .olal 3afer &7 GfhAT3T FI TATT F
T3Tel dTel GHY T TSI

C]Acquiring backlinks to your page from the authority sites in your niche. 39l FTelTH Tf&ehIoT
AISET A 39 J5& I Sieh Tolordl JTeeT hdal

Question Bank of Digital Marketing By Commerce Dept. |.E.H.E. Bhopal 9



D]Improving your website's overall "authority" on the web. & G 37T ITHATSC & THI
"SI0 H FUR T

Q7) What is Google Authorship? Google ei@ehcd FT g2

A] A tool which allows you to share content to Google+ (Google+ Ueh TeT S TR Google+ TR
AIH ST et HIHTAT 2T &)

B] A ranking system which increases the visibility of your website in the search engine ek ¥fahar
JUTTRIT ST TWST Solel H 3TTIh! ATHTSE T T2IAT Y Sl §

C] A new way to connect with other users on Google+ (Google+ TR 3w SUTNThcII3iT & AL 51
T Teh 51T TIehT

)

D] A feature which shows the picture and name of an author with his articles in Google search

Results. Teh BIRR ST Google el GRUTHT & Teh oG & oI & T 3GhT JEAR 3T T#fE @rar g

Q8) What is an effective way of acquiring strong backlinks in the Post Panda era? 9¥c 9ist gar
A AT doh Toieh GTCc et T Teh FEHTAY VeI T &2

A] Guest Blogging 3faf satfarar

B] Digg 31

C] Creating relevant and high quality content I3 3R 3T aqoTar qrell ATHAT FATeT

D] Social Bookmarking erel e Hrfehar

Q9] What social media platform enables you to share pictures and drive sales? hi=TaT Trerer
FfSar corehie IRt dEdIN ATST ¥ 3R 9T sere & T&Te 9TaT 872

A] Quora FaRT

B] Twitter ¢fdex

D] Pinterest fexee

C] Instagram S¥CTATH

Q10] What type of content is most engaging for Facebook users? 5h&geh SUATThd3il & fow forg
YR T ATHIY G 3TH HThY g2

A. Videos and GIFs @f3ar 3k shamsvs

B. Promotional content ¥R HIHAY

C. Heavy topics with long descriptions o faavor & ATy 9RY fawar

D. Interesting and light topics with pictures =T & @ Taeh 3R gooh AT

Q11] What is the best way to present your company's Google Plus page on its website? 319sir
AT o T[Tl ColH UST hl 3HPT ATHIST TR FEIT el T HIH ITOT cRIhT FIT 82

A. Use a badge. SST &T 93197 HY

B. Link to other social networking profiles. 371 ATl sicdfndT hSel A foldh T

C. Make it a short URL. 38 Ueh BIET IIHRT S0

D. Don't present it.. 38 Ul FT T

Question Bank of Digital Marketing By Commerce Dept. |.E.H.E. Bhopal 10



Q12] What is the primary benefit of using hashtags? &2 3T T 3TIT et T TATHE T FAT
e?

A. They can help you find people who can relate with your stream posts. @ Ueh cIaTT hl
SeTel 3T AT B ey B gAY & &

B. They provide a way to promote an individual's profile. o fhaY cafdd &I NHISe I Sgrar
ol T Tehe{T T T&TeT i & |

C. They help with content creation. o THIUT TAHTT H FETIAT XA &

D. They allow a business to sell products and services. & Teh SIGHTT I 3caTar 3R JaT3iT Al

oY 2By Ty 2
Q13) is concerned with buying and selling information, products and services
over computer communication networks. ( Ciwbq‘\c‘,{ AR sedsh W T, 3cqrer 3R
TaT3T T GG 3R T F TR )

A. CommercedlTolIeg

B. E- Commerce 3- aToled
C. E- Business 3- foeseid
D. M- BusinessUH- fosiag

Q.14.) Which of the following are essentially required to make a business case for content

marketing?TTIT faquTa & fAIT cara@Ti&e ATHT TT & foT et J & it 3ifaar T &9
T AETH 82

A. Industry best practices.m qalae gar3it
B. Objectives and KPIs.3_c\':<'\:'\'?€f 3R &, O 318,
C. Impacts and challenges 5Td 3K W
D. All of the above3URlerdd TaT

Q.15) can be defined as convergence of branding, information dissemination and sales

transactions all in one place. FIUPGEATTRSIST, S CLLRISIR IRSHraT T
3fAEROT & T & gReNT fovar ST Thar g
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A. E—advertisingg—fa'ﬁl'q'ﬂ'

B. E-brandingé’-a'i%?T

C. E-commerceé’-m

D. E-marketingé’-?l:ﬂé?ﬁ?T

Q16) Digital Marketing includes (F3fiecer ATRREITT & A &)

A. Social Media Marketing |Terer #f3aT fIAqoTet

B. Affiliate marketing HgeGY [dUoTe
C. Influencer marketing sFCI—T:I"Q'HT fauore
D. All of these I F&Y

Q18) What is the new content management tool for SWEET?(TAIC o TolT 1T ATHI YatreT
39HI0T AT §?)

A. Sitecore HISCHIX

B. CMS Lite HITATH ollsC

C. Sharepoint RRIATET

D. None of these S5 & Ehélé Tl

Q19) Digital Marketing has been around us since the very beginning. It started in the year
. (FBfSree AT A AT AR A LI &1 Tgay_ H YFE3)

A. 1980
B. 2000
C. 1995
D. 1990

Q20) How many main pillars of digital marketing exists? (F3ToTcer #ATHTET & Tehder qET
A AlSE 8?)

A.2

B.4

C.3
D.5

Q21 Which of the following is a type of digital marketing activity? (fe=ifeiiad H & HieT AT

o arhia afafafer &1 e g §2)
A. Email marketing 38el fTA9oTe]

Question Bank of Digital Marketing By Commerce Dept. |.E.H.E. Bhopal 12



B. Social web marketing THI G d« [a90TA |
C. Viral marketing. ara{el AT
D. All of the above 3URIere THT

Q22) Which of the following is not a traditional forms of digital marketing? (fFe=faf@aT H &
i a1 3fSee ATHE T IRIRE T 81 &7)

A.Radio 33T

B.TV &rdr

C. billboard ferels

D. All of the above 3Uerd Tl

Q23) What is not true about digital marketing? (f3f5rca HATHTEIT & aR F FIT T Al £?)

A. Digital marketing is any form of marketing products or services that involves electronic

devices. [3fStcer AR fordl ot gehR & fa9uTet 3cqret Ir Aar3it s enfder widr g e
Soldglifoleh 39T AMTAST &It & |

B. Digital marketing can be done online f3fSicer HAThTET 3ﬁ?-|7~|'l'g'>?-|' fohar ST asRarg

C. Digital marketing cannot be done online 3foTcer ArhfeEar 3-ﬁT-ITv|'I'$?-T sTel fohdT SIT TehdlT

D. Digital marketing is often referred to as online marketing, internet marketing or web
marketing. Sfoea AT & 3R 3-I\io-|01|$o-| AR, ErR T [ HTHTEIT AT A ATh e T h
G H SATAT AT & |

Q24). , social media, mobile apps, and other digital channels are all examples of digital
marketing used by companies and companies. , TYreT HITSIT, AES o U9 3R 31T
fsfocer daer Taft srufaat 3R ufat ganrT 39T fovt Sre arel f3foree Arhfcar &
3RO 5 |

Search Engines @il Sofel

Websites deHISE

Emails éﬁﬁ
All of the above 3URTeFa T

S aw»

Q25) are used in digital marketing. I 3UANT 3TSTceT AThicIT H fhar SATar 8|

Electronic devices ol %m & 3RO

Internet 3 X [

Both A and B A 31K B gI=t
None of the above SAH & FIs 3T AGI

S 0w p»
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UNIT 2

Q1.) Which among the following is not a search engine-
fafaf@a & @ Slaar o g5 AT 8-
A. Facebookw

B. Yahoozl'lﬁ
C. Bingfear

D. Googled[dTel

Q.2.)What does SERP mean? SERP FHIaIT37dg?

Search Engine Result Page @ISl SofeT TIRUTH FAC)

Search Engine Resource Page@IoT SoieT TAT T FAS)

Search Engine Result Programme ad go7eT Retee WA
Search Engine Resource Programme@isT Sofel TATEIT SRR

o0 ® >

Q.3) A word on a web page that, when clicked, opens another document

a9 9T W Ueh 2Meg; T fFeTehehial T Q8T G&ciTaol Geldl &
A. anchorUeT

B. URLIIRTH

C. hyperlinkgT8mR feleh

D. referenceTesT

Q4) The best way to improve search engine ranking is with (ST SafeT ¥fpar ¥ JurR el T
T 30T dUH )

A. Video difsar
B. A blog Teh Solldl
C. Having at least 500 words of text per page Ifdl JtS hH T FH 500 ASGT T ITS Blel

Question Bank of Digital Marketing By Commerce Dept. |.E.H.E. Bhopal 14



D. Using a lot of graphics per page 9Tl FA a‘g’a AR ATTHFT T ITINT FHIaAT

Q5) The plays a major role in better content creation. ( SR I AT 7
Teh TG AT [T 8.
Alcon REa

B. keyword &S
C. description faaxor
D. viewport GZI'\CIIé

Q6) __is/are part(s) of SEO. THS3Y T feTar 872 |

A. Off-Page 3T ST

B. On-Page 3TA-OSF

C.  BothAand BA 3R Bakmr

D. None of the above 3TRaFd H & Ehélé GH]

Q7) What are the types of meta tag . [Tl & # T PlI-AT/A FCT T l/oh TR 8/8?

Meta title HeT ¥R

Meta description tag HeT faaxoT ¢ar
Meta keyword tag $ras &ar

All of the above 3T & &8

Cowp»

Q8) In On-Page SEO, website owners use various methods and measures within their own
websites to improve their website's  on search engines. (3TA-U5T THS3T H, JgHSE &
AT T ST W ATA ITABE & P S5 SalTol & [T 3791 dadsel & #iax
AP adiert 3R 3urt 1 g aa &)

Pages q'c%T

Ranking S0fr

Portal ¢a¥

Data 31Tehs

SCowp»

Q9) An on-page search engine optimization strategy involves dealing with elements of SEO

within a website, such as , etc. (Teh 3TA-UeT T SoleT AT CcHTSSIA 0TI & Teh
J9ATSE & M TES3N & dedl § [Aucar anfAearg, safd | 3nfe)

A. Meta Tags HeT T

B. Technical Tags dehaiienl ¢3T

C. Content Quality TTHT I I[oTar

Question Bank of Digital Marketing By Commerce Dept. |.E.H.E. Bhopal 15



D. All of the above 39X & THT

Q10) These tags are not visible to users, but search engines can see them in order to (e

3UANITRHAT3IT T RWTS 78T & &, oifehed H?frsom 56 hHrANIEIRARI)

A.  Index your website 37T JTHTST T SSFH Y
B. Determine its ranking 0T SIS &{AT

C.  BothAand BA3R Bt

D. None of the above ST & Eﬁl’é’ oft 8T

Q11) How many types of meta tags are there? (HeT 3T Tohdel JohIX & &I 67)
P

o0w»

3
4
5
Q12) Search engine optimization (SEO) is an effective method for  the ranking of websites in

search engine results. TT Sofel HTTCCHTSARIT (SEO) Y ol GRUTHT H JTHTSET hI
IfheT & forw e g adier B

A. Increasing d¢ gl %
B. Decreasing ¥ gl %‘
C. Lowering hH hldl
D. None Eﬁl’é’ Tl

Q13) Which of the following key metrics is/are used by search engines? [Tl &T & & HieT
AT 9T Hfeh Tt Sofel SaRT 3TN AT ST &2

A. Links fofer

B.  Content TTHAT

C. Page Structure J86 AT
D. All of the above 3URIFd THT

Q14) What are the links from other sites called? 37 HTSCl o Toidh T Tgelld &7

A. Frontlinks Shefoigd
B. Backlinks Sepfoiea
C. Boundlinks ST3sfelerd
D.  Hidelinks fgsfolera

Question Bank of Digital Marketing By Commerce Dept. |.E.H.E. Bhopal 16



Q15) Which of the following is/are the type of SEO? At f@d & & Sla-a1/d SEO &7 ¥R

i

A.  White Hat §thg erdT

B. Black Hat soleh g

C.  BothAand BA 3R Bg=r

D. None of the above 39U & & IS AgT
Q16) Which of the following is/are an/example of White Hat SEO? [Fealaif@a H & SiT-aT/a
SIS g TS FI/h Teh 3GT80T 6/8?

A. Quality Content I[OTaHT HTHIT

B. Internal Linking AT feifehar

C.  Link Building fois fafesar

D. All of the above 3UNeFcT THT

Q17) Which of the following is/are an/example of Black Hat SEO? e & & hleT AT/H Selch

£ THS3N Fl/d Teh 3cTEI0T 8/87

A.  Keyword Stuffing ShTas Tefthar
B. Duplicate Content W AT
C.  Cloaking Feilfehar

D. All of the above 3UNFT AT

Q18) Search Engine works in the following stage(s) - T Sole] ToTe=T TLUIT 3 hIH AT & -

oow»

Crawling ShifoldT

Indexing 3eIshaT0T

Retrieval gm‘rﬁ?r

All of the above 3URIerd T

Q19) One or more IP addresses are identified by a . Ueh IT Ueh T 3 TS Lo I

SaRT UgdTeT ST g |

Cowp

Search Engine @ISl Sofel
Portal 9T¢eT

Domain Name 3IHeT ATH
Algorithm Tean Ry

Q20) Which of the following is a popular search engine? e 3 & it AT AT T SoleA

&7
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A. Google [dTel

B. Bing ﬁ?T

C Yahoo arg

D All of the above 3URIeFd THY

Q21)  provides access to information available on the internet by servmg as private locations
on the internet.  3ceic UX foll TUTAT o T H AAT TGTeT lch Seleic U 3T ST
de qgu 9T T g

A. Search Engines @Il Sofel
B. Portals 9Tcel

C. Algorithms TealRGH

D. Domain name 1A T
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UNIT 3

Q1.)The customer resource pages of a company on “Facebook” are an example of

"FHYF" W Ueh el & ITgh HHTLT Yo SHAT Ueh 3T0T &
A.Viral MarketingaWVHIé?ﬁ?T

B.Digital Marketingf3ToicervATenfcar

C.Network Marketingﬁﬁéﬁ HAThTET

D.Referral MarketingY®<el HTehfeaT

Q2) Publishing ads through Facebook would fall under which media type?

A o ATCTH H [T FehTTRId el fohd HITSAT TehR & JcTaTeT JTell 82

A. Owned media, because of your Facebook Page3Tdeh W ST T dotg & AT AT
oA

B. Social media channel@Terel Hif3aT deter

C. Paid mediads #Hifsar

D. Depends on the campaign parameters you add to your landing page link(3Tqeh a?RTHQ'?I'
AfSar gea foler # 318 71w 31fHame Rty w1 s e @)

Q.3)Name the features offered by LinkedIn for paid business accounts(dTcTeT [Cauiciy
AT WIdl & fAT foeFsssT garT YeTe T SAreiarell Iaensil & =1 Idm)

A. Facilitate posting pictures( /T 9ee &e I gﬁiﬂ geTe )

B.Facilitate to connect directly and send messages to people(EET Thaiere Ha X AN ol TG2m
AT T giaem

C. Ability to post in Groups and create a Group(J9 H e 3 3iT {4 SeTTel ShT &7 )
D. Ability to block users(STNIThAT3T T Sclich el hl &TFT)
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Q4) What is — “Websites and applications that enable users to create and share content or to

participate in social networking’?FaTg - '‘ASASE 3R TCeThel S 3TIRTRATT T AT
SeTTeT 31X ATSIT 3 AT FIAT AcaTehdT 3 HI9T oeY F TeTH TATdT 872

Search Engine@Toigotel

BrowsersiT3al{

Internetéaﬁ c
Social-Mediagrera-Hifsar

Q5.) Identify the disadvantage of social media-ﬁ?ﬂﬁ%ﬂ%ﬂﬂaﬂmﬁ-
A. Reach your Target Audience 3TelTaIdg, QWFEFCIE?I
B. Create organic content SITaehaTHINEATT

S awp»

C. Risk of Security Breach ﬁT&-’I’BWl"EI?-IEFIGﬁ‘@?T

D. Increase brand visibility inSE‘\’e-IdIsIG,I y

Q6.) Which among the following is one the most used social media application for online

advertisements?FATATET F T P TAT3TAAST AT & T Fa@ 31 39T fFar
STel aTelT Arerel FSAT TiCeranere g2

A. Facebookelm_fljﬁ
B. Snapchat&=igde
C. TwittergTdex

D. Instagramé?-_c"m'm

Q7) Which one of the following statements is true? (eI fall@aT & & PioT T HUT TH %?)

A. LinkedIn works best for B2B organizations
85 B2B ST o TolT Y 3T0T 1A T §

B. Pinterest is great for driving traffic to your product catalog on your website

PinterestMWWWWWﬁWW*%@ﬁFm%

Question Bank of Digital Marketing By Commerce Dept. |.E.H.E. Bhopal 20



C. Facebook is excellent for businesses that operate in the consumer market
g 3o1 YAl & ToIT Scehte § S ST STSTR & hie i &

D. All of the above

ERNESRE)

QY8) is/are the main component(s) of digital marketing. ( Sfoee AThicaT &1 qET
°CHh o/t)

A.  SEO THsg3r

B SMO THUTH3N

C. SEM

D All of the above F9T & AT

Q9) What is the full form of SEM? (SEM T qUT & T §?)
A. Social Engine Marketing TIRTeT SoTeT HTehc.aT

B Search Engine Marketing Wt SofeT [dU0TT

C. Search Engine Management @IoT Solel Jatiel

D Social Engine Management TTHTToToh Solel Jetlel

Q10) What is meant by the concept of "viral" in social media?(HT2rel FITSAT H "dR=Tel" T
3TTHROT T FAT 37T §?)
A. Social media which is spread to viewers by the consumer, growmg in popularity&Yerel
AT AT 3THFAT GaRT G2ehl deh hell AT AT 8, ARTTTT 7 5¢ @I
B. Advertising which can easily be emailed fa<Tde1 To 8 3= & éﬁ?—r IERIRCIRE IS
C. Marketing advertisements which are not serious aqure fazmget St sk oTEﬁ' %
D. None of the above 3WRIed H & Elflé' STl

Q11) Which social network is considered the most popular for business to business marketing?
(Th T TTATTSTH wcdeh I STTaTT A SITIR TAYUTA o ol & Ah T AT STl §7)
A. Facebook

Orkut

Ryze
LinkedIn

O 0w

Q12) What is meant by Brand Management? TS Y4l § &7 dTeay 872
A. Managing the marketing staff fJdqoTeT HAATRIT T I
B. Management of the marketing budget f[aT0Te ST T Tt
C. The company executive management team &9eil ISR JaeIT CreT
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D.

None of the above STRIFT H T Eﬁl’g STl

Q13) Which of the following is valuable in increasing a page rank? (TVO"QEF delel A
fAefafEd & @ @l a1 Fegare 8?)

A.

B.

C.

D.

Paying for placement TolaHE & oI ATt

Static content T AT

Quantity of links from other highly ranked pages to your site 3TT9ehI TTSC & 31T 3
Yo aTer g3t & ol B T

None of the above ITRIFd H & Ehélé' STl

Ql4) A is technology used to compress/decompress video files. Teh dhelleh &
TS geT 3TN AT Brsel S HIF/ SHIT HI & TolT HaT AT &

S awp»

Mobile HISTSel
Codec P12

File YT
None of these SoT8 & Eﬁé’ Tl

Q15) Why would a company possibly want to spend more on PPC early on? (F3l Teh &husil
AT 9v 3178 W AT AR eN?)

A.
B.

It costs less early on IJg ool HH T HLdl %‘

To drive traffic to their site and increase awareness 37ail IS¢ U JTATAT TeATed 3R
SIETEehdT FGI & forw

To let the competition know they are serious ITTINIIAT I T TdTat & ToIw foh T 7R

&

. None of the above 3TIFI H & El'ﬂg H_E?f
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UNIT 4

Q1).What is the purpose of pay per click advertising? (3JTcTe] CIGREGEREHISEED 3?\?&2[
FATE?)

A] To increase brand awareness EIERGIEIRE Tl elcola:I & T

B] To attract targeted customers A& ITghT T IS AT P o fow

C] To increase organic visits to a website frdY dgasc W 3t fAfSe se=r & faw
D] To buy visits to a website f&T dsase W fafee Wiea & forw

Q2) How does Google AdWords work? (Google ﬁ'ga'éﬂ' HY FTH FHIAT %’?)

A] There is no cost associated with using AdWords. ﬂ?ﬁéﬂ' T 3TN A %’sﬁ Elflé' Frera
e &

B] Ads are displayed in the same order for everyone. faaiTdsT T & forT Teh Er v A ARG

HEK)

C] AdWords ranks ads based on their Quality Score only. ﬂga'éﬂw ICEIRGIEIETCEEGED
IOTET TR & HTUR T Yo HAT ¢

D] Google AdWords uses the bidding system to rank the listings.Google ‘3333'\':[ forfeear &l 3

FaT & Torv [afSer fAsee 1 39T hear gl

Q3) What are the three important terms of AdWords? ﬂgaéﬂ r et ?FI?E'TJ‘( eTeT FITE?
A] Quality Score, Maximum Bid, and Budget W, 31T ds diell AR Jolc

B] Quality Score, Impression Rate, and Budget dAUIddN-d'»\I{, BT, 3R ol

C] Cost Per Click, Cost Per Impression, or Cost Per Conversion. AT P IGREGED Hed gfa
B9, AT H{ed Ficd FIRT|

D] Maximum Bid, Impression Rate, and Cost Per Conversion I aA 93, sFer e IR
Hed Uid §YIcROT
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Q4) What type of display advertising involves the advertiser/marketer choosing the website they
would like to run their display ads on?

T 9opR & ye el faeiast & faaraesierd/ AT 38 dedTse &l gold ¢ foid T d 39eT
YeTeT TAATI Tt A8y 82

A. Social media advertising @ereT HifsaT faammaeT
B. Native advertising HeT famdet
C. Network advertising sicach [aaas

D. Site placement advertising HISC oA faaiTdeT

Q5) What is the purpose of Online Reputation Management? ( 3-11u?-l$|'|3?|' gfasaT TertreT T
3T FATE)

A] To create positive publicity. HehRTcH TR &1lel & [T

B] To actively monitor mentions of a brand on websites and social media, and to respond to
negative customer comments or stories in the media.

JeqTser 3R Orere HfSAT 9T T s & Ieor@l T TfhT 9 F IR e & o, 3ik
ThRIcHS ATgeh e O] IT ST H FEITAAT T STATS Sl & TolT

C] To delete malicious posts or commentsgﬁq‘lﬁ?-l'l'ﬁl'\ﬂgf gree g1 feea ot ol geret & forw
D] To increase brand presence. s1s 39Teufa sg & forw

Q6). How can online reputation management help protect a brand's online
presence? (mmmmmﬁmmaﬁw
TG H HY AGE I Fhdl 87 )

A. By monitoring the brand's online presence. TS hr 3-ﬁ?-IT~|'IS?|' sufeufa &r
IGENGIETCY

B. By posting positive comments about the brand. S8 & dR H HhRIcHS
feoqult gree e

C. By taking care of small negative comments and low star ratings.

BIET-BIET FAhRIcHe [T R A TR AT T &1 T
D. By launching full-scale PR campaigns. ‘C{\U‘f YAT IR 13RI qw Hh
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Q7). How can affiliate marketing help my business? (Aftiliate Marketing A aaT H R
HCG P ThdT8?)

A] Increase website traffic.dsHIST a'ﬁﬂ? Crdly
B] Increase revenue ITSTEd 96 13

C] Improve customer service. JTgeh TAT H HO'EJI'IT

D] Grow brand awareness. S8 SRl TGTT

Q8). What is affiliate marketing? TTthforue AThTET T 87

A] The simplest explanation is that affiliate marketing is when you offer your product or
service to publishers (aka affiliates) to promote on your behalf.

T] HIH EIel ITEAT TG ¢ foh Agaey [aUured aa gidT & STel 3179 379611 3R § YR el &
foIT Yeprereht (3% Tgael) sl 319eAT 3cuTe AT Vel TeTed il &

B] Affiliate marketing involves paying a commission to someone who promotes your
products on their website.

oY] ey faqure 7 fRdT O cafdd T haTereT cofl AT § ST 319k 3cdTal sl 39
JegIse W Serarear gl

C] Affiliate marketing is when you offer other people's products on yourdT] H’@IE@T
fa9uTe O 81T & S19 31T 37911 A9A18¢ TR 31T A3 o 3caTaT Sl UAhel Hld ¢ |

31 HeIeY TAUUTeT e Il § STa 3119 31 IMgehi o ToIT B YGTeT hid & Sit 71T ATgeht
T Hefod FA &

Q9.) Ecommerce stores can use social media to—é?f?:l'\‘fl' TER TITAHITSIT &l 39T I
qohd &-

A. build brand awarenesssiTg STRT®RehdT T fAATOT
B. attract online followersﬁﬂ?vl‘lé?r 3—1?:ID'€ITﬁ??IT BT TR Y

C. generate online sales3iTeTolgeT foghl 3cTesT Y

D. All of the above. 3TRIFaTHT|
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Q10)What is a backlink strategy?mwmﬁm?
A. External Links arriving on my website I agHISC I HTeldTel a1 foich

B. Internal Link in my site?I ATSC H 3MTdReh foieh

C. Hyperlink of my site FII HISC T g Teleh
D. Technology behind external sourcesSTgIAIdl & UTes m

Q11) Marketing that moves away from a transaction-based effort to a conversation (i.e. two-way
dialogue) and can be described as a situation or mechanism through which marketers and a

customer (e.g. stakeholders) interact usually in real-time is known as:

fAIUTeT ST ST e-3TeTR A I & STadid (AT &l-aR Wl HaTG) H Tell ST g 3R 38 T
0 Fefa a1 a9 & &9 # afoTd fhar o1 Genar & [oas Aaregsd & fagure 3R I (o9
fETUR) 3MHAR W arEdids 7T H Siadid ad &

A. Direct Marketing IcJ&T faqore

B. Electronic marketing Selareifeleh [a90Te
C. Interactive Marketing $exfoed faqore
D. Indirect Marketing 379cg8T faquTet

QI2)A is a webpage item listed in a search results list(. ~ Teh JaUST TSCH & oIl @il
qﬁumﬂr T & gheey §)

. Hit %Z'

Spider FUT$SY

Keyword Tehcl2lsg

Bot &

oCcaowp»

Q13) What is the illegal act of copying of a page by unauthorized parties in order to filter off

traffic to another site called? (mﬁﬁ grfear IRy fordlY 3T A8 WX m I fheeT et
%ﬁvm@rﬁﬁﬁaﬁwmmwév)

View Jacking ¢& Stfehar

Visitors Jacking 3-11'JIFIT=F Sfehar

Page Jacking 9T SifeRaT

Traffic jacking & ftheh Stferar

.UO.UU?“

Q14) What are organic search results? (Eh"l'siﬁlﬂ? GIeT IRUTTH FAT&?)
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A. Results based on content and keyword relevancy, free of commercial investment TTHIT
3R hras rETehdr o IR TR, aTfoiiegen faer & Herd

B. Results organized by how often the search term is used outside the internetSe{aic & dTgI
WIS 2TeE T 3T/ fohdelT IR fohar AT &,

C. Results free of intentional keyword optimization & STd ¥ cTATEAT GROTH
STTSGToh Sh1aTs 3feehelel H FHerd TROTH

D. Results based on originality of content TTETT T Hiferrdr & 3R W aRoma

Q15) What acronym refers to the results produced when a search is entered? (@< gof forT SITer
IR 3caried IROTHAT & F47 Gfered &9 fgar Srdr g2)

A. ROS

B. ROI

C. GSFR

D. SERP

Q16) Which of the following is an important step to analyze a competitor's website? _l;rﬁwcr%ﬁ

T ATETSC T FALATUT et & forw a1 7 & et &1 v AgcaquT F6H 87

A. Find out your SEO competitors 379a TES 3T 9Tt &1 9T oy
B. Visit competitors' site FfEafeial Fr A8e o ST

C Check competitors' backlinks TN o senfolere &hr ST L

D All of the above 3T T

Q17) Which of the following are the internal factors in SWOT Analysis? SWOT fa2eiwor &
fAfafad &7 & Sl & 3TaRe FRF 82

A. Strengths dTehd

B. Weaknesses oI

C.  BothAand BA3iR B gt

D. None of the above 3TFd H & Ebélé Tl

Q18) How many heading tags there could be? fohcat iyer &aT 8T Hehl 82
A. 4

B. 5

C. 6

D. 7
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Unit 5

QI)Affiliates receive a percentage of each sale's (TN 9 A Toshr o 1 gfaerd
gTed X 8)

A. Profit oITH

B. Loss &TfeT

C. Average Profit 3ird oITeT

D. Average Loss i b Hlel

Q2) In the email campaign, delivers the advertisements into the group of targeted
customers. S8 RIS H, ﬁmﬁaﬁaﬁau@%wsﬁﬁaﬁﬁmél
A.Spooﬁnqu‘jﬁﬂT

B.Indirect email marketing3T9cg&y S Aot
C.Direct email marketingceT 3ol faqure

D. Spamming®IfHaT

Q3.)In order to identify the users, web analytics tools need to report on?

SYATHAT3T Y Tl lel o [T, A TeATTeTeerd Tof i ford IR ROTE &t T 3Taegehdl
g?

A. User sessions 39JTaTehdl T

B. Unique users aafa?hzr 39GTIThdr

C. Page Views %6 €"

D. Bounce Rate 38 &3
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Q4)Which metrics would accurately indicate the success of the latest Facebook post?aﬁ?ﬂef
AREFH ANATH IR UIEC I Fhelcll hl Heleh Hehdl S317?

A. Likes and click-through"¥g 31X feFereh-g

B. Impressions and click-through S92reT 3R W—%{\

C. Reach and engagement Hétl IR o1sTd

D. Sessions and pageviews T 3iIX FAIAS

Q5.)The immediate purpose of analyzing digital analytics data is to:fsfoicer TaTfeifcFT 3T &1
faReIvuT et T dTchITelsh 36620 &
A. Make better decisions about your business 379l cIaHTT & TR H 9§} fooT of
B. Generate more revenue from your website3deiT dadTSE H 3718 II¥d 3ceo] Y
C. Define the ideal customers for your business 319sT I & T 3-113%? II'I%EI# I
IR Y
D. Drive more traffic to your website 379si1 JdedTSe 9X 37T ¢ ftheh oIl

Q6)When a customer clicks on your PPC ad, they arrive on your page.Sid PIS ATgh 3TIh
AT faaTasT IR et X &, o 9 31T9eh IS TR 9T ST &

A. Home &Y

B. About & SN H
C. Landing oIfSaT
D. Contactd9eh

Q7) Which of the following marketing techniques are most likely to pay you? (ﬁmﬁf@a HqE
hleT AT fAUUTeT cTeheileh 3TIhT 3T3TcTeT et I T TR HHTAT £72)

A. Pay per click advertising Ta=1m9eT & 9fa fFetan 31Tl Cong

B. Using social media marketing strategies Irerel HI1sdT faquTeT TOTAITAT ST 3TITIT ST
C. Posting press releases 9 faa1{C qIEC LT

D. Article marketing o1& faquret

Q8) What is an ad group? (T fdaITdeT HHg 1 %’?)

A. An ad group is a collection of related keywords and ads. Teh faaTdsT qHg HeTd dhras 3R
TSIl T Uh HIE &

Question Bank of Digital Marketing By Commerce Dept. |.E.H.E. Bhopal 29



B. An ad group is a collection of related ads.Ush IEEILGE g gafea [Aagar &1t FI'@TE' a’
C. An ad group is a collection of related campaign settings and ads. Teh faaTdeT qHg qeted
3TRITeT AfeT 3R [aaAT9=t 1 v HIE &

D. An ad group is a library of your ads grouped by category. faaiTdeT g Fofy & ITUR W]
THEI 3T (A=A 6T Teh TS Blell &.

Q9) In recent years, digital marketing has also become more reliant on . gTeT & N &,

RRecaadimsd waRs AR aras el
Email 8

Affiliate HICEH

Both A and B A 3iR B @it

None of the above SAH & FIs 3T AGT

oow»

Q10) Using _ , you improve your site's structure and content and conduct promotional
activities to enhance your ranking on search engines. (Al 39197 ehich, 3T 3{T=AT ATSC
T AT R ATHIA A GUR X § 3R WIS Sotait TR 379=01 Iehar Ferel & faw yam
ATATITATT T TdTeld P ©)

A. Search Engine Optimization T Solel Holhefed

B.  Social Media Marketing HTHTGeh HTETH STSTRIHIOT

C Social Media Optimization TreTel HIfST e elel

D Search Engine Marketing TIsT SofeT ﬁTI'U'I?-T

Q11) . The important On-Page SEO factor(s) is/are - (ﬂ%ﬁ'ﬁlﬁ' 3TA-OST TOS3 PR& o/8 -)

A. Meta Tags HAer &ar

B. Sitemap HISC HT

C. Canonical Tag el felehel ¢IT

D.  Allof the above 3T & T

Q12).  contain meta tags that contain information about their content. (¥ HeT ¢l I
& TSeTeT 3o7ehr IToell & IR & SRR BT §)

A. Pages CI'CW

B. Sites HTSET

C. Portals 9ol

D. Browsers a'BTﬂff

Q13)As Meta Tags help search engines  the page, they are extremely important in terms of

SEO.(SHT fh AT ST WIT §aleT ST hY GG, &l 8, I THS3T & AT H 986 Heedqor
el
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A. Understand HSAT

B. Index SJW

C.  BothAand BA 3R B gt

D. None of the above SAH & FIs 3T AgT

Q14) Heading tags should be arranged in the following order: , etc. 87397 ¢34 ol fdeaATolT &
A H AU T ST A1figT: |, 37|

H2,HI,H3TO 2, Td 1, TT 3

H1,H3,H2Td 1, T 3, Td 2

H2,H3,HI T2, Td 3, T |

HI,H2,H3TO 1,Td2,TT 3

oow»

Q15) What are landing pages? (eifsa1 9SS &1 £7)

Social media profiles. @erer HITSAT NHIS

The destination page a user arrives on after clicking a link. YTl FT3AT MRS
Pages marketers create to showcase banner ads. T2l FITSAT AHISl

A website's home page.Teh dSHTSC T I dof

cSawy»

Q16) What does Alt text stand for? 3iTec TFET &7 FIT A &2

A. Alternate text dehTedeh 9TS
B. Alternative text A fedeh II&
C. Alternation text dehToddh IS
D. Alter text IT& 9ol

Q17) How to write good alt text? 37Tl 3iTec TFEe Y fow?

A. Make it descriptive S GUIATCH® S=ITT
B. Make it short SH BIET &Y

C. Use keywords WISTISGT T TN hi

D All of the above 3URIerd T

Q18) Which of the following tools allows you to track page views, unique visitors and

conversion statistics? (fAF=ITo @& & @ et AT ITFIUT 3T FACKALH efad mﬂﬂff
3R S OTROT 3RSt ol ¢eh el hl 3eTH T Tl £7)

A. Google AdWords

B. Alexa

C. Google Analytics

D. Wordpress

Q19) It indicates a __ web host if the server downtime affects websites frequently. Tfe TaR
ST3-ICISH daHTSCT hl TR-IR THITAd T & ol Ig Ueh a9 gIEC I Sfad el g |
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A.  Reliable [deaa=g

B. Non-reliable IX-FTHE
C.  Reliant fa2a@=AT

D. Non-reliant IR-IRAHSG

Q20) Which of the following is a type of link for Off-Page SEQ? fo¥T & & ShieT IT 3% U
SEO & foIv Teh gahX & foleh 87

A. Natural crrfﬁm

B.  Built &

C. Created SoTT ITAT

D. All of the above 3URIeFd THY

Q21) What is the purpose of sending a monthly newsletter? (HTT&eh g ol A5l T BE?(%?T
FIATR?)
A. It creates work for employees at the company Jg FYAT F FHATRAT & TeIT FHIH FATAT

&

B. It builds branding creates awareness and connection with potential clients Ig sTT{SdT
ST § S Gnfad ATgeh! & AT SATITRehall 3T HeeT ToATaT &

C. It gives people a chance to opt out of ever talking to your company again Ig CICIED
3MThT AT T T A a1 ey T 91T Aol T AT ST &

D. All of the above 3GV THT
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Short Answer Type

Unit 1

Introduction to Digital Marketing
Q1) Define Blog with example.sdel I 3e1eoT afgd g a fifaw|

Q2) Define e-Commerce, explain its three features é’-?ﬁ?:lﬁ I IR SITAT,
ST el fTAAYAT3IT T ITET HifST

Q3) Write short notes on off page optimisation 3T U 3ffCeATSAAT TR 2l
ey ford

Q4) Explain any two social media analytical tools Tohegl GI &IRrer HIT3aT
2o UTIcAT 3TN T SATEIT Y

Q5) What do you understand by report generation IfcidgeT foAToT & 39 =T
HHASId 82

Q6) Why online reputation management is required 3-1\'JI?-|T-|'I$?-T gfasar JetreT i
HTaRIHAT F4T &

Q7) What is SWOT Analysis? Give a SWOT analysis strategy for digital marketing.
(SWOT faeeivor &7 § | BTSTed AThEdT o [T SWOT fa2eivuT 0Efa &)

Q8) Discuss in detail different types of websites with examples.(TAf@eeT IR &T
qEATSel T 36T80T Hied favdR & auf fifaw)

Q9) Differentiate between traditional marketing and digital marketing.(TRYRe
fauurer 3R Bfes Auoe & & 3R fifaw)

QlO) How can you categorize Digital marketing? (379 3fSicer ATRIET I vy
gafiehcl Y Hehdl 87)

Unit 2

Search Engine Optimisation (SEQO)

Q1) Write steps to create a Search Engine Optimization marketing report. GRESE]
eSS AL e ROIE FATet & =T ford 1)

Question Bank of Digital Marketing By Commerce Dept. |.E.H.E. Bhopal 33



Q2) What are the most effective ways to increase traffic to your website?

(39T IgaETSE UX ¢ heh ToTa & o T3aT allsh FT §7)

Q3) What are on-page and off-page optimization?(3ﬁ?f -UST 3R ATh-OS
STQTeT T §7)

Unit 3

Social Media Optimisation (SMO)

Q1) What is a Hash Tag? How can you increase followers on Twitter?

S2UCIT AT &2 31T TTAEX T DI hdl FGT Tohol 67

Unit 4

Search Engine Marketing

Q1) Define- (a) PPC. (b) Search Engine Marketing.(TRITNT &- (T) PPC (&)
ST $o7eT fAqUTeT)

Q2) Write about domain name and hosting. (3157 a1T8T IRPEGTH IR A fore)
Q3) Please define SEO in brief? $uaT H&TT H SEO ohl IRHATT &l

Unit 5

Website Traffic Analysis, Affiliate Marketing, Ad Designing

Q1) What are Google Ads? Explain the importance of Google Ads in digital

marketing.

Google faamaeT &r 2 fBfoee ATRRETT H Google TAATIAT & HAged hl cITEA
|

Q2) Why are social media analytics tools important and why business need them?

qrerer AT Tl d Tof AT AGedquT 8311 ITCTTHT I 3eTehl ITaeTehcll
FIAT 87

Q3) Explain keywords in Digital marketing? How important is it for SEO?UNIT -5

fforea AT feer 7 Hraga & IR 7 Id1U? SEO & AT fohetall STl 82
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Long Answer Type

Unit 1

Introduction to Digital Marketing

Q1) Explain the categories of digital marketing platforms.(T3TSIcel HTh T Tolehla
T ATOTIT Y SITEIT W)

Q2) Discuss various emerging trends in digital marketing in Indian context.(HRTT
Hed # feforee Arhicar & faffiest 3R ygfadt oX == &)

Q3) Name some useful Digital Marketing tools. ($ 39geh f3foreer Arhfcar (153
& ATH IATT)

Q4) What are the features, advantages, limitations of Online Marketing? (3-ﬁﬂ?v|'|3ﬁ
AR T Fr fayary, arer, WATT F27 87)

Q5) Why is online marketing preferred more than offline marketing? (3T'I'?-|'FIT$'F|'
HTHTEIT T JHTHeTS HATh eI H SUTET dLoig FAT &7 SATdT 672 ¢I3ereTel HhfeaT
3R BfSes arhfeer & 37aw off sam)

Q6) What are the different types of Digital Marketing?(f8Taieer ATRET & ATHT=T
TP FAT§?)

Q7) What is the difference between Digital Marketing and Social Media Marketing?
Explain in Detail. f3fSicer AMRiear 3R @rerer Afsar Atk & a1 3w 2
faFdR @ gaw

Q8) What is meant by Digital Marketing, how it is different from traditional

marketing.(%ﬁﬂ?vf HTeh ¢ T T AdId %’, qg ORI AThIEIT T H 37c7T %’)
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Unit2 | Search Engine Optimisation (SEO)
QIl) What is Instagram Marketing. Write the strategy to promote business on
Instagram.(SECTIATH ATHICIT FAT § ISTCTIATH TR TG ! FGIaT &o¥ T 0TI
fored)
Q2) What is Advanced Facebook Marketing? Discuss some features of Advance
Facebook Marketing.(USAIES e HIchicaT T §? TSATH heeh HchicaT chl
Fo (AT o == )
Q3) What do you understand about Search Engine Optimisation(SEO)? Explain
some features. . ]
T SoeT HITCCATS I U T AT THSA 82 FO [AATAII T T HIT
Q4) What is the importance of doing keyword research?

et T FAT HEcd 87
Unit 3 | Social Media Optimisation (SMO)

Q1) What is Instagram Marketing. Write the strategy to promote business on

Instagram.(SECTATHHTRCIT FAT § ISTCTATH U STGHT I F&TdT Sol PRUTAITT
ford)

Q2) What is Advanced Facebook Marketing? Discuss some features of Advance
Facebook Marketing.(VSdIES thageh HIhCI T §? USATH BagH HIheaT HI
Fo AV ox == )

Q3)What are the steps to keep in mind while create a blog on wordpress, what are
the benefits to create blog on Wordpress. (aé'QQT UX SATIT ST AT ToheT ST T
ETeT TGAT ARV, TSUH U ScllaT Sailed o FAT BIIS §)

Q4) What is Social Media Optimisation, what are the methods by which it is
processed. Explain the types in detail.

Areret AT HCTATTHAAA FAT 5, T Pled T Ak & Toleloh GaRT 3 AT
T SITaT § 1 9ohRT oY [9EaR & 9HsST|

Q5) Define LinkedIn Marketing. Describe various ways to market in LinkedIn.
(LinkedIn #ATHTET &I IRATT Y| LinkedIn H HARICIT & AT adier &1

guTe HY)
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Unit 4

Search Engine Marketing

Q1) Describe search campaign. Discuss objectives and types of search campaign

(@t ITRATA 1 quTed Y | TieT IFRATA & 32t 3R TR W T4 W)

Q2) What is social media, discuss the benefits of social media marketing in detail

(@rerer Hf3T T &2 AT AT AR & et W faTarR & 7=t )

Q3) Explain display advertising techniques. Discuss different types of display
advertising techniques. (G2l [a3ITIeT Tehsilehl ohl caTEAT oY | fafdesT Tehr I
gGeTeT faaTgeT dehetiohl TR Tl )

Q4) Discuss the importance and types of email marketing (ST HTh T oh Hged
3R TR X T4t #Y)

Q5) Explain the role and importance of social media marketing in online
branding.(3TeTelTSsT STSIT F HILreT ATSAT AT hr 87fHehT 3R HAgea i
TEd] ﬁ)

Q6) What is Search Engine Marketing? What are the tools used in it? Describe all
the tools in detail (Search Engine Marketing 3T §2 3TH ToheT 3URIOI T 3TN
forar ST &2 Teft Uit o faedR & auid &Y )

Unit 5

Website Traffic Analysis, Affiliate Marketing, Ad Designing

Q1) Explain Web analytics with its metrics. (98 TsATfel[ceFd I 38h AfCFT & AT
HHASTET)

Q2) Define Affiliate Marketing and affiliate products. Discuss the process of
Affiliate Marketing. (Affiliate Marketing 31X Affiliate Products SIIRATITHRY|
Affiliate Marketing ST fshaTaTaarey)

Q3) Explain Google AdWords Remarketing.(3[aTel Vsasy JHTHIEIT I TASISUI)

Q4) What is a Display Campaigns, how it is different from Ad Campaigns.Explain
the detailed process to create Campaigns

e e TR Fa1 &, I8 st 3rfRAet @ F e &, 1A e
faEqa ufshar fr sarear fifsw

Q5) What is Google Analytics? How it is important in Affiliate Marketing?
Google Analytics T %’? Wﬁl ICENGE: K Fa ﬂ?ﬁ"{”‘f %"?
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Q6) What is Affiliate Marketing? What are the recent trends influencing it?

HacH [auuTe &1 8?2 38 TATTad et arel gIfeidr T7Tel T 872

Q7) What is the concept of Nano Marketing? How it is related with Digital
Marketing?

AT fIquTe S ITTUROT 47 £2 I BTSce AThic T ¥ Fi aiad &2
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CONCLUSION

New technologies in digital marketing has moved a great deal. The market approach has also
evolved with the rise of new technology. Digital marketing has a number of advancement and
improvements in its strategy. Simply put, digital marketing is the method of sales and promotion
of a brand through digital media, particularly with the help of various tools available on the
Internet. Compared to traditional sales and marketing strategies it is more complex, omnipresent
and efficient. This produces quicker positive results than traditional techniques, and is a more
versatile form of marketing than conventional methods.

The great thing about digital marketing is that it offers numerous resources for an immediate
study of the impact of every digital marketing industry. And if a vendor uses Google AdSense,
they have a method to find full statistics of the effects. Social networks are rapidly proliferated. It
is the most powerful platform on the internet, where an organization can very easily touch
countless people. All modern companies, such as Facebook, Instagram and Twitter, use social
media to advertise their brands. It’s the first digital marketing term but it’s still really relevant.
This program tells current customers and others about the different goods and services provided
by the company. Also, the public is encouraged to take part in various fascinating events
conducted by the company. A successful campaign for search engine optimisation will in the
long run produce an incredibly profitable company.

Digital marketing is a perfect way to interact if the primary goal is to reach vast numbers of
people. Marketing in social media has revolutionized marketing behavior. There are various
social media channels. They’re cost-effective on Facebook, Twitter, Whatsapp talk, Skype,
Google+, Blogs, Instagram, YouTube, etc.Unlike traditional marketing platforms such as TV,
radio, newspapers, magazines, banners and so on, digital marketing is free.Social networks have
a very important role to play in promoting digital behavior. This feature helps small businesses
promote their companies by reaching foreign clients.

Digital marketing is perfect advice for the world. It’s good enough because it never sits on the
network. The goods will only be available to the public for 24 hours. The growth of the digital
market means that numerous brands can meet their consumers quickly. Through digital
marketing, given geographic barriers, you can expand your customer’s scope to other countries.
This is one of the best digital marketing advantages.Having a proper understanding on the
conclusion of digital marketing gives companies the ability to evaluate their advertising
activities. Additionally, it allows advertisers to analyze and audit their quality content online.
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Within the short span of a lifetime, digital marketing will bring all your cherished dreams come
reality. Digital marketing is a place where someone without much effort can make a career. Only
patience is required to get your desired goals.
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ANSWER KEYS

Unit 1 Introduction to Digital Marketing
Ql: Ans D Q11 Ans A
Q2 Ans A QI12Ans A
Q3 Ans A Q13 Ans B
Q4 Ans D Q14 Ans D
Q5Ans B Ql5Ans A
Q6 Ans C Q16 Ans A
Q7 Ans D Q17 Ans A
Q8 Ans A Q18 Ans D
Q9 Ans D Q19 Ans D
Q10 Ans D Q20 Ans A
Q21 Ans D
Q22 Ans D
Q23 Ans C
Q23 Ans D
Q25 Ans C
Unit 2 Search Engine Optimisation (SEO)
Ql Ans A Q11 Ans B
Q2 Ans A Q12 Ans A
Q3 Ans C QI3 Ans D
Q4 Ans B Ql4 Ans B
@-%48s B Q15Ans C
Q6 Ans.C Q16 Ans D
QFAps B Q17 Ans D
Q8 AnsiD QI8 Ans D
4o Ans B Q19 Ans C
Q10 Ans D Q20 Ans D
Q21 Ans B
Unit 3 Social Media Optimisation (SMO)
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Q1 Ans B Q9 Ans B
Q2 Ans C Ql0Ans A
Q3 Ans B QI1 Ans D
Q4 Ans D Q12 Ans B
Q5Ans A Q13 Ans C
Q6 Ans C Ql4 Ans B
Q7 Ans A QI5Ans B
Q8 Ans D
Unit 4 Search Engine Marketing

Q1 Ans D Q11 Ans D
Q2Ans D QI2 Ans A
Q3 Ans C Q13 Ans C
Q4Ans D Ql4 Ans A
Q5 Ans C Q15 Ans D
Q6 Ans B

Q16 Ans D
Q7 Ans A
Q8 Ans D Q17 Ans C
Q9 Ans A QISAI’ISC
Q10 Ans C

Unit 5 Website Traffic Analysis, Affiliate Marketing, Ad Designing

Ql Ans A
Q2 Ans C
Q3 Ans A
Q4 Ans C
Q5 Ans A
Q6 Ans A
Q7 Ans D
Q8 Ans A
Q9 Ans C
Q10 Ans A

Q11 Ans D
Q12 Ans A
Q13 Ans C
Q14) Ans D
QI5)Ans B
Q16) Ans B
Q17)Ans D
Q18) Ans C
Q19) Ans B
Q20) Ans A
Q21) Ans B
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